Running head: OKCUPID’S AND FACEBOOK’S EXPERIMENTS 			          1

OKCUPID’S AND FACEBOOK’S EXPERIMENTS    					          2






OkCupid’s and Facebook’s Experiments
Student’s Name
Institutional Affiliation















OkCupid’s and Facebook’s Experiments
OkCupid and Facebook are some of the companies that have engaged in unethical research in the past. Facebook conducted research on emotional contagion, while OkCupid conducted research on compatibility (Luca, 2014). This research might be considered unethical due to various reasons. One of the reasons why OkCupid and Facebook were unethical in their research is that they did not request permission from users or participants when conducting this research (Luca, 2014). This implies that all participants were included in the research without their prior knowledge. Such an act is quite offensive because it depicts how most internet users are exploited by respective websites. Apparently, these two companies managed to manipulate the emotions of their respective users as a way of attaining their research goals. Such unethical research arises because most corporates intend to test any idea that they feel might be beneficial to their growth. 
There are several ways that can be utilized to prevent unethical research, as demonstrated in the case of OkCupid and Facebook. One of these approaches is through upholding the element of informed consent. Informed consent involved the act of informing participants of a given research various issues regarding the research being conducted (Williams et al., 2017). Some of these aspects include the purpose of the research, duration, how the findings will be used, and the potential adverse effects of the study. Through this information, participants will make informed decisions on whether to participate or not. Therefore, the autonomy of participants should be enhanced at all costs. Another ethical aspect of research is based on the role of an Institutional Review Board. Every research must be approved by an Institutional Review Board to ensure that it complies with various ethical standards. This board ensures that the research is relevant ad does not exploit parties involved, including research participants. For instance, IBR ensures that researchers observe the research protocols at every stage. 
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